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PRESS RELEASE, 25 avril 2017 

 
In 2016, remembrance sites continue to benefit from the Centenary effect  
 

 

If attendance figures at remembrance sites were spectacular in 2014, the first year of the 

commemorations of the 100th Anniversary of the Great War, well in 2016, they are still at 

excellent levels. During the last four years commemorating the 100th anniversary of various 

different battles, the Western Front destinations are all enjoying greatly heightened media 

coverage as well as record levels of attendance. 

During 2016, the celebrations of the 100th anniversary of the Battle of the Somme and the 

Battle of Verdun have greatly benefited the relevant destinations. 

 

Meuse / Lorraine 

2016 will remain an exceptional year for the Meuse, where remembrance sites received a record 

number of visitors. The five main sites in fact welcomed 1,070,168 visitors compared to 597,215 

in 2015, an increase of 79%! 

This increased attendance can of course be attributed to the events 

commemorating the 100th anniversary of the Battle of Verdun, the high 

point of which was the visit by François Holland and Angela Merkel on 

29th May, and also as a result of the reopening of the Verdun Memorial 

in February (which welcomed 191,106 people during the year). 

Douaumont Ossuary and the Underground Citadel of Verdun received 

640,043 visitors compared to 420,864 in 2015. 

 

Somme / Picardie 

The remembrance programme (over 50 ceremonies, concerts, 

exhibitions, etc.) put forward during the 100th anniversary 

celebrations of the Battle of the Somme 1916-2016, and also the 

inauguration of the new Thiepval Museum, have had a considerable 

positive effect on visitor numbers to the Somme in 2016. At the seven 

main visitor sites related to the Great War, attendance increased by 

35% between the 1st of July (the anniversary of the beginning of the 

Battle of the Somme) and the 30th of September. Between 20,000 and 

25,000 people attended the ceremonies organised on 1st July at six 

memorial sites. 70,229 visitors were welcomed at the visitor centre in Thiepval (compared to 47,303 

in 2015) and 51,879 at the Beaumont-Hamel Newfoundland Memorial (compared to 38,847 in 2015). 

In total over the whole of 2016, the visitor centre in Thiepval received 189,000 visitors, an increase of 

11.4% compared to 2015, the Beaumont-Hamel Newfoundland Memorial received 165,250 visitors, 

4.5% more than in 2015, and the Somme Museum in 1916 received 79,760 visitors, representing an 

increase of 15.5% compared to 2015. 

 

Aisne / Picardie 

In the Aisne, 2017 will be a key year with the anniversary celebrations at the Chemin des Dames of 

the 2nd Battle of Aisne, the Battle of Malmaison and the taking of the Caverne du Dragon by the 

French. 2017 will also be the 100th anniversary of when the Americans joined the war, which will be 

the theme of the first temporary exhibition at the Remembrance Museum of Belleau 1914-1918 (from 

May to July). Memorial Day, Soldiers’ Bivouac, guided tours and exhibitions will also be part of the 

programme. 
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During 2016, the Caverne du Dragon welcomed 45,931 visitors (down 9.4% compared to 2015). 

There were an additional 7,000 visitors to the many different monuments along the length of the 

Chemin des Dames (bus tours for individuals and groups). 

In the southern Aisne (the sites of the Battle of the Marne), the three sites at Belleau (the cemetery, 

the wood and the museum) attracted almost 30,000 visitors. Finally, the Fort de Condé recorded a 

28.8% increase in attendance levels with 12,162 visitors. 

 

The Vosges Front / Alsace 

The remembrance sites in Alsace continued to experience excellent attendance levels in 2016. 

With more than 495,000 visitors, the 22 sites achieved the same attendance levels as in 2015 which 

was a record year, thanks to the 100th anniversary celebrations to commemorate the Battle of the 

Vosges. 

During 2016, the site at Hartmannswillerkopf, one of the four national monuments of the Great War, 

received 250,000 visitors over the site as a whole (the national monument, the battlefield 

and specially designed  trails), including a growing number of visitors to its crypt - 67,239 compared 

to 64,109 in 2015. It also registered more than 200 guided group visits. 

 

Champagne and the Ardennes  

In 2016, the Centenary effect diminished somewhat for remembrance sites in the Champagne and 

Ardennes (a reduction of 5% in visitor numbers compared to 2015) even if the attendance levels were 

still well above those before the Centenary in 2013 (11% higher).  

Both French and foreign visitor numbers are declining but the reduction in numbers of French visitors 

is more marked. 

The sites are noticing a decline in the number of school visitors and individuals and an increase in the 

sale of last-minute tickets. It should be noted that for the sites located close to Verdun, visitor 

numbers continued to increase, thanks to the 100th anniversary celebrations of the Battle of Verdun.  

 

 
 

Positioning France as a key destination for Remembrance Tourism 
 

Atout France welcomes these results which over time will help to make France a key destination for 

remembrance tourism.  

In 2013, along with the territories of the Western Front, the Agency launched the "Great War 

Centenary” Destination Contract which brought together the five regions affected by the conflict 

(Nord-Pas de Calais, Picardy, Champagne-Ardennes, Lorraine and Alsace) under a single 

destination brand: "The Western Front 14-18". In 2017, the Oise became part of the Destination 

Contract. 

This Contract will also promote the creation of networks of host families able to welcome and provide 

information about the different territories to foreign visitors during their remembrance trip. 

In addition, the destinations, assisted by Atout France, have carried out many promotional activities 

abroad in order to bring the "Western Front 14-18" destination to the attention of professionals, the 

media and the general public and as a result, have managed to increase the number of international 

visitors to remembrance sites since 2014. 

The next actions to be taken as part of the Destination Contract will aim to sustain and grow the 

sector beyond the series of remembrance events which will end in 2018. 
 

 


