
  

  

Paris, November 17th  

 
 

 

Welcome City Lab and Atout France have launched today the 5th edition of the "travel 

innovation trend-book”  
 

 
For the first time, Welcome City Lab has produced its trend-book in partnership with Atout France, 

and with the renewed support of Paris Skal Club. The book presents the innovation trends based 

on the analysis of the evolution of successful traveltech startups. 
 
Its achievement was shaken by the sudden outbreak of the health crisis. Therefore, this edition 
values the agility, and the resilience travel entrepreneurs have demonstrated so far. 
 

Many have been able to pivot quickly. They have invented new management solutions, created 
new reassuring services, found new complementarities between face-to-face and remote 
communication methods. 

 
This edition is characterized by the presence of many international contributors, such as 
PhocusWright, Singapore Tourism Accelerator, European Cities Marketing, the MTLab 
accelerator in Montreal or Mr Ko Koens, Dutch Associate Professor Researcher. 

 

5 trends have been chosen in this booklet illustrating the changes underway or to come:  

 

CARING AND REASSURING 

After long weeks when activity was completely shutdown, when everything froze, the tourist 

industry is now facing a new challenge: protecting everybody’s health, everywhere, in every 

situation. For any professional in the tourist industry it is therefore essential to implement sanitary 

measures and to reassure customers about how their health can be protected at the busiest 

sites. 

  

PHYGITALISATION 

The health crisis has accelerated the pace of digitisation of our world even more! Will virtual 

expriences replace reality? We think that the trend towards ‘phygitalisation’, which emerged a 

few years ago, will increase greatly thanks to a familiarity with the tools that will be facilitated 

by evermore advanced technological functions. In the future, business and recreational 

customers will find better ways to combine face-to-face and live experiences. 

  

LOW TECH 

This unprecedented health crisis has highlighted the fragility of our urban ecosystems either in 

our territories or well beyond our borders. In this way we have all become aware of the 

necessity to make our lifestyles sustainable. Let’s try to put down our smartphones for a bit and 

try soft mobility and look with our eyes, whilst paying attention to the sound experience of the 

urban surroundings, which are considered as a key environment for a more sustainable society. 

Low Tech does not necessarily imply the absence of technology, as some solutions include 

highly technical features, but oriented towards low consumption, heading towards a more 

frugal society 

  

GAMIFICATION AND VIRTUAL IMMERSION 

We often forget that tourism starts with a dream and with pleasure. Gamification and virtual 

immersion are good ways to enhance the tourist experience by adding a fun, sometimes even 

dreamlike element. Considering the way that esport is taking off at a global level, it is high time 

to take a close interest in the impact that video games and all the digital games with an 

immersive experience can have on tourism. 

 

 

 

 



  

  

  

 

WHERE CAN YOU TEST QUICKLY AND WELL? CITIES, HOTBEDS FOR INNOVATION 

At the time of the climate emergency, it has become essential to try out new solutions for new 

tourist, cultural and recreational practices (new types of catering, accommodation, etc.), and 

to get results quickly. Slow and uncertain feedback is no longer sufficient. We have to act fast. 

Whilst town centres are at the heart of these developments, industrial wastelands, which are in 

constant mutation, are also a great place for innovation, where creativity is the key word for a 

new generation seeking recognition. 

  

 

Consult the complete Trend book   

 

 

 

 

 

 

 

About Welcome City Lab by Paris & Co 

Welcome City Lab is an innovation platform dedicated to urban tourism that includes the world’s first 
incubator specifically for this sector. It was created in July 2013 by Paris&Co, with the support of the City of 

Paris, BPI France, Paris Convention and Visitors Bureau, and the French General Directorate of Enterprise 
(DGE). Its other founding members are Atout France, the Caisse des Dépôts, the Conseil Départemental 
des Hauts-de-Seine, Galeries Lafayette, Groupe ADP, the Métropole du Grand Paris, Paris Inn Group, RATP 

Group, Sodexo and Viparis. The innovation platform offers start-ups and players in the tourist sector a full 
range of services: an incubator, a place for networking, discussions and co-working, a test platform and a 

monitoring unit. 
https://welcomecitylab.parisandco.com/ 

 

About Atout France  

France’s tourism development agency, Atout France, is responsible for reinforcing the country’s position as 
an international destination. It guides regions with their development strategies and encourages the setting 
up of investment projects to stimulate and enhance French tourism. Atout France also provides its 1,300 

partners with tools to better understand demand for tourism, offering them marketing and promotional 
activities based on destinations’ world-renowned brands, to boost their international development. Lastly, 

Atout France is also responsible for guaranteeing the quality of services provided to visitors by establishing 
rating systems, registration numbers and quality labels. Atout France leverages its network of 32 offices in 
29 countries to develop its role internationally.  

www.atout-france.fr –  www.france.fr/fr 
 
 

 
 
 

Contacts:  Welcome City Lab: Estelle Musellec estelle.musellec@parisandco.com 

  Atout France: Monika Fritsch, monika.fritsch@atout-france.fr 
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